
The Book Cellar +Insurance Training
Social Media Manager Discussion



What Can The Role Look Like

Analyze
Analyze customer 
expectations according 
to past social media 
activity

Develop
Develop social media 
campaigns

Engage
Engage with customers 
and followers

Monitor
Monitor campaigns and 
analyzes data obtained

Track
Track SEO and web 
traffic metrics

Manage
Manage brand 
elements 



Current Suggestions

• Commission a logo & branding guidelines

• Cohesion across platforms

• Introduce templates and consistent brand 
voice

• Content calendar

• Details
• Reduce links on link tree
• Graphics with majority images
• Introduce more mixed media 
• Add Instagram Highlights (Upcoming 

Events, New at Cellar, Staff Picks, Food, 
etc.)

• Schedule photoshoots, evergreen 
content

• Show more people (customers + staff)



Inspiration

https://www.instagram.com/read.shop/


Understanding Brand Elements





Next Steps

Planning & Budgeting Scheduling Tracking & Managing

• Planning Apps
• Social media 

Scheduling Apps
• Storage solutions
• Source graphic 

designer
• Timelines

• Working 
Hours

• Content 
Frequency

• Upcoming 
Events

• Growth Check-ins
• Cross 

examinations
• Adjusting Content 

Flow
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